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Our Mission
To inspire innovation, transform lives and connect 

communities through the power of education.
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organization in Canada — a catalyst for individual, 
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. Connectedness, Engagement and Collaboration
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. Strength through Diversity

. Continuous Quality Improvement

. Respect for People and the Environment

Our Strategic Priorities
. Advance Student Access and Success

. Inspire Extraordinary Teaching and Learning
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. Strengthen Community and Industry Connections

. Build Sustainability through Innovation
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Message from the Chair of the Board of Governors 
 
On behalf of the Georgian Board of Governors, it is my pleasure to 
present the college’s 2010-11 Annual Report. 
 
The Board’s Vision 2015 Strategic Plan laid the groundwork for an 
exciting and ambitious course of action in keeping with Georgian’s 
mission “to inspire innovation, transform lives and connect 
communities through the power of education.” Since its 
establishment in 1967, Georgian has maintained an exceptional 
reputation within the communities it serves, and beyond, for the 
quality of its programs, faculty, graduates, partnerships and business 
services. As highlighted in this report, our uncompromising 

commitment to being a leading corporate citizen in our communities has resulted in a 
number of exceptional accomplishments in this fiscal year, including Georgian’s selection as 
one of the top 50 “Greenest Employers in Canada” for the second year in a row by the 
publishers of “Canada’s Top 100 Employers.” 
 
Georgian has experienced another year of unprecedented results in full-time enrolment, new 
corporate partnerships, expanded student access and pathways, and the incredible 
generosity of multiple corporate and civic donors. These results provide a considerable 
measure of confidence and inspiration as we move forward toward our vision of being “the 
most personally connected learning organization in Canada.” The Board is delighted and 
proud to recognize that the college’s successes in 2010-11 are attributable mainly to the 
extraordinary abilities and dedication of Georgian staff and their unremitting passion for 
student success.  
 
Georgian’s total number of graduates now exceeds 55,000. Many of them are running their 
own successful businesses and, in turn, hiring Georgian co-op students and gradu-
ates. Georgian has created its own “circle of life” and, with the growing cohort of graduates 
now working around the world, the prospects for current and future students are as 
promising as ever. 
 
During my time on the Board, I have witnessed first-hand the emerging mosaic of Georgian as 
each year the college welcomes and embraces a growing diversity of students, whether they 
happen to be Aboriginal, new Canadians, first generation, recent immigrants or international 
students. “Strength through diversity” is one of the college’s core values in the Vision 2015 
Strategic Plan, and I am excited for the future as we anticipate a new generation of students 
who will redefine Georgian while, at the same time, leave their own indelible mark. 
 

Charlotte Wallis 
Chair 

Georgian College Board of Governors 
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Message from the President 
 
I am always eager to discover what the college community and our 
stakeholders at large view Georgian’s strengths to be. The answers to 
that question are numerous, which is not surprising for an institution 
that is more than four decades old, with a total of 10,000 full-time 
students and an alumni roll that has grown to some 55,000 
graduates. In distilling all the factors that have been integral to our 
growth and success, there is one recurring theme that emerges above 
all others and can be summarized in one simple word: connected.  
 
We’re connected in the supportive and focused way we promote 
student success; connected in the partnerships we have built with 

industry, governments, community organizations, and corporate donors that allow Georgian 
to keep pace with change and maintain the highest academic standards. We’re connected in 
how we work with thousands of employers across Canada that helped to lay the groundwork 
for Georgian to become the largest co-operative education college in the country. And we are 
connected in the ways we engage with the community – our students and staff work with 
many charitable organizations. 
 
These connections have led to a number of significant accomplishments this past year at 
Georgian and I am pleased to highlight our recent successes in this 2010-11 Annual Report.  
 
The college continues to perform better than the provincial average in the Key Performance 
Indicators of graduate employment, graduate satisfaction, employer satisfaction and student 
satisfaction. The results reveal that even in a very difficult economy, a significant number of 
Georgian graduates continued to find employment and that the vast majority of Georgian 
graduates continued to be satisfied with their college education; in fact, our provincial 
ranking in graduate satisfaction has moved from 10th to fifth among the 24 colleges.  
 
Georgian’s values and past achievements will be the foundation for our success in the 
future. Above all else, we will remain true to our legacy of staying connected with our 
students, the employers, and the communities that we are privileged to serve. 
 

Brian Tamblyn 
President and Chief Executive Officer 

Georgian College 
 
  



 

Page 3 

Section 1: Report on 2010-11 Goals and Performance 
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Strategic Priority 1: ADVANCE STUDENT ACCESS AND SUCCESS 
 
 
Analysis of Performance 
Both our domestic and international student enrolment grew to an all-time high. A concerted 
focus on degree and diploma online initiatives has created academic pathways and 
alternative learning opportunities for students this year and resulted in more than 200 new 
online registrants. In addition, international full-time enrolment increased dramatically.  
 
To understand and serve the changing needs of an increasingly diverse population of 
learners, the college completed a two-year, comprehensive "Student Experience@Georgian" 
study, which focused on strategies to meet the needs of our first-year students. Our diverse 
population of learners continued to be supported in numerous ways and our student services 
have seen significant increases in the usage of services. There are currently more than 700 
students using adaptive technologies at the college. The First Generation project has 
provided targeted orientation activities to 300 First Generation students. 
 
Georgian continues to implement recommendations from the review of its University 
Partnership Centre. Ongoing discussions with partners and government stakeholders were 
held throughout the year to continuously improve this model.  
 
Georgian continues to partner with the Anishnabe Education and Training Circle (AETC) to 
expand programming to meet the needs of Aboriginal learners. A new outreach centre was 
established at the Midland Campus and an expanded Aboriginal Centre has been included in 
the design of the new Centre for Health and Wellness.   
 

Report on Goals from 2010-11 Business Plan 

Goals Objectives Results 

1.1 Fulfill our student access 
mandate by strategically managing 
all enrolment growth in alignment 
with government priorities while 
balancing our financial, physical 
and human resources and 
improving student retention every 
year. 

Grow overall college enrolment by 
five per cent. 

Increase apprenticeship enrolment 
by four per cent. 

Increase fully-funded continuing 
education activity by two per cent. 

Increase international enrolment 
by five per cent domestically. 

Increase student retention by one 
per cent per year. 

Full-time college enrolment 
increased by 10.1 per cent. 

Apprenticeship enrolment was flat, 
while revenues increased by 16 per 
cent. 

Fully-funded continuing education 
activity increased by five per cent. 

Full-time international enrolment 
in Canada, including International 
students in English language 
training programs in Canada, 
increased by 23.5 per cent. 

Full-time international enrolment 
in Canada alone increased by 29.8 
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Goals Objectives Results 

per cent. 

Student retention increased by one 
per cent. 

1.2 Understand and serve the 
changing needs of an increasingly 
diverse population of learners. 

Develop a framework that profiles 
Georgian’s varied populations of 
learners, with a focus on creating a 
2010-11 baseline. 

Completed the Student 
Experience@Georgian research 
report including KPI trends and 
recommendations for continuous 
improvement. 

1.3 Expand academic pathways and 
alternative learning opportunities, 
including continuing education 
programming and technology-
enabled learning. 

Develop a multi-year strategy to 
ensure optimum, ongoing 
academic pathways and alternative 
learning opportunities. 

Established new or renewed 
articulation agreements with 17 
institutions in 2010-11. 

Nine new online equivalencies 
added to program mix. 

1.4 Partner with a variety of 
universities to build on the 
mandate of the University 
Partnership Centre to increase 
academic pathways and expand 
the number of college and 
university degrees. 

Review and revise the University 
Partnership Centre Operational 
Plan to align with current strategic 
directions. 

University Partnership Centre 
principles renewed. 

Review of potential college degrees 
completed. 

Capital submission for a downtown 
University Partnership Centre 
completed. 

1.5 Partner with the Anishnabe 
Education and Training Circle to 
collaborate, articulate, nurture and 
advance targeted outreach and 
programming initiatives aimed at 
meeting the objectives of 
Aboriginal learners. 

Continue implementation of 
Georgian’s Post-secondary 
Education and Training Plan. 

Year two implementation of 
Georgian's Post-secondary 
Education and Training Plan is on 
track.  

Mid-term narrative and financial 
report for year two implementation 
submitted to the Ministry. 

Established Aboriginal Centre at 
the Midland Campus. 

Expanded Aboriginal Centre 
included in design of new Centre 
for Health and Wellness.  
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Strategic Priority 2: INSPIRE EXTRAORDINARY TEACHING AND 
LEARNING 
 
 

Analysis of Performance 
Georgian continues to focus on enhancing the quality of our learning environment after 
having received the highest possible score in an independent quality assurance review.  
 
Our Centre for Teaching and Learning was cited as a best practice in the Student 
Experience@Georgian report and is a critical resource to ensuring the highest quality of 
teaching practice. In 2010-11, 45 Georgian faculty completed the Centre for Teaching and 
Learning’s Teaching Practice Credentials (TCP) program.  
 
Georgian’s renewed focus on applied and scholarly research provides extraordinary 
opportunities for staff and students and inspires excellence in teaching and learning. In 2010, 
Georgian opened its Centre for Applied Research and Innovation which, to date, has secured 
six externally funded applied research projects.  
 

Report on Goals from 2010-11 Business Plan 

Goals Objectives Results 

2.1 Advance our commitment to 
integrated learning by combining 
the best in-class, work-related, and 
applied research experiences for 
our students. 

Enhance our position as a leader in 
work-related opportunities for 
students. 

Continue to establish the 
infrastructure and business 
strategies for Applied Research and 
to be responsive to emerging 
opportunities in Applied Research 
for colleges. 

The Centre for Applied Research 
and Innovation opened. As of 
March 2011, the Centre secured six 
externally funded applied research 
projects through CONII, NSERC and 
Environment Canada, which 
involve six staff and 12 students. 

Five new co-op programs 
launched. 

Participated in Phase 1 of a HECQO-
sponsored Work Integrated 
Learning project.  

Renewed Co-op/Internship and 
Career Services delivery model. 

2.2 Enhance interdisciplinary 
learning by exploring opportunities 
for students to study outside their 
specific program. 

Establish benchmarks for study 
abroad activity. 

Study abroad opportunities 
inventory completed to establish a 
baseline for growth. 

2.3 Foster innovative teaching 
practices and curriculum design 
through the orientation, 

Demonstrate a culture of 
innovation for teaching practice 
and curriculum design.  

45 faculty members completed the 
Centre for Teaching and Learning’s 
Teaching Practice Credentials (TCP) 
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Goals Objectives Results 

development and engagement of 
staff. 

program. 

2.4 Expand targeted alternative 
delivery options. 

Develop a plan for alternative 
delivery options, including piloting 
selected initiatives. 

Multi-year online learning 
framework developed. 

2.5 Focus on entrepreneurship, 
innovation and small/medium 
enterprise as a common Georgian 
learning experience through 
curriculum renewal. 

Review entrepreneurship at 
Georgian. 

Research on entrepreneurship as a 
signature learning experience 
completed. 

New entrepreneurship centre 
announced. 

Entrepreneurship programming 
approved. 

2.6 Develop a philosophy of 
citizenry in our students through 
service learning. 

Develop a philosophy of student 
citizenry. 

Completed a pilot project to 
explore best practices in student 
citizenry. Students participated in a 
Homeless Maze and hosted several 
specific Community Service 
Learning initiatives. 
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Strategic Priority 3: CHAMPION EMPLOYEE ENGAGEMENT 
 
 
Analysis of Performance 
Georgian understands the vital role our employees play in ensuring student success. In 2010-
11, results from our Employee Engagement Survey were themed into five areas for actionable 
improvement. Employee Engagement workshops were held in each department and 
employees were invited to make further recommendations. The launch of Vision 2015 
Strategic Plan provided an excellent opportunity to reconnect all employees to our vision, 
mission and values and other institutional initiatives were launched to address areas of 
interest to our employees, including a review of recruitment practices, a new employee 
recognition tool kit and improved performance planning procedures.  
 

Report on Goals from 2010-11 Business Plan 

Goals Objectives Results 

3.1 Connect employees to our 
mission, vision, values and strategic 
direction. 

Implement employee engagement 
and organizational development 
initiatives to ensure all Georgian 
staff are aware of and aligned to 
the new strategic plan. 

Improve employee engagement 
and internal communication 
processes. 

Improved employee awareness of 
the Strategic Plan as measured by 
the Employee Engagement Pulse 
Survey. 

3.2 Celebrate the contributions and 
successes of our employees. 

Create a leadership culture that 
recognizes and celebrates 
employee contributions. 

Employee recognition workshops 
held with all managers and a best 
practices document and tool kit 
created. 

Number of nominations submitted 
for Board of Governors Awards for 
employee recognition increased. 

3.3 Foster positive employee and 
labour relations. 

Maintain and continuously improve 
relationships among staff and with 
L350, L349 and OCASA. 

Ongoing positive relationship 
building through 
union/management meetings. 

3.4 Strengthen our workforce 
through diversity. 

Implement the employment equity 
procedure; track and analyze data. 

Employment Equity Plan 
established as a building block for a 
broader diversity strategy. 

3.5 Promote the physical, mental 
and emotional health and wellness 
of our employees. 

Respond to recommendations in 
the 2009 employee engagement 
survey concerning health and 
wellness. 

Employee engagement strategy 
created at college-wide level and 
for every department. 

Healthy workplace initiatives 
implemented, including awareness 
campaign and workshops. 
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Goals Objectives Results 

Employee engagement and 
recognition activities and 
workshops held. 

3.6 Enhance our culture through 
continuous improvement and 
lifelong learning. 

Promote employee learning and 
development through the 
allocation of financial resources, 
staff resources and ongoing 
communications. 

Ensure that all organizational 
leaders understand their role in 
supporting the learning and 
development of their staff. 

180 in-house learning events were 
offered to employees. 

212 workshop sessions delivered 
by Centre for Teaching and 
Learning attended by 948 staff 
(primarily faculty). 
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Strategic Priority 4: STRENGTHEN COMMUNITY AND INDUSTRY 
CONNECTIONS 
 
 
Analysis of Performance 
To support this strategic priority, Georgian launched a new portfolio and recruited the Vice 
President for Community and Business Development as well as a new Executive Director for 
International Education. With this new structure in place, Georgian will be well positioned to 
strengthen community and industry connections and international education.  
 
A series of community engagement events called Thought Leadership were held at our Barrie, 
Collingwood, Midland, Muskoka, Orangeville and Orillia campuses. These events facilitated 
important dialogue with community partners and identified recommendations to enhance 
our community connections. Work was initiated to establish or enhance Community Advisory 
Committees at each of Georgian’s seven campuses.  
 
Thanks to a strong community effort, a new scholarship program called Operation Hero was 
launched in 2010-11 that will benefit the families of Armed Forces personnel.  With matching 
government funding, the endowment has so far grown to more than $600,000. 
 
Georgian was instrumental in establishing the Georgian Nurse Practitioner Clinic, a Ministry of 
Health and Long-Term Care (MOHLTC) initiative and the first of its kind to open in the North 
Simcoe Muskoka Local Health Integration Network (LHIN) area. The clinic is operating out of a 
temporary location and will be moved to Georgian’s new Centre for Health and Wellness in 
September 2011 to serve the healthcare needs of Georgian students and the Barrie 
community. The clinic currently has a team of two nurse practitioners, collaborating 
physicians and three administrative staff and will grow to include the full team when the 
clinic relocates to the permanent location.  
 

Report on Goals from 2010-11 Business Plan 

Goals Objectives Results 

4.1 Act as a catalyst for community 
economic development across all 
campuses. 

Launch the new portfolio of VP 
Business & Community 
Development. 

Generate a higher profile for 
Georgian in the communities we 
serve. 

VP Community & Business 
Development and the Executive 
Director of International Education 
portfolios launched. 

Thought Leadership sessions were 
completed in Barrie, Collingwood, 
Midland, Muskoka, Orangeville and 
Orillia. 

4.2 Expand our partnerships with 
business and industry to support 

Identify and cultivate targeted Tri-Partnership with Ontario’s three 
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Goals Objectives Results 

student learning through work 
placements, applied research and 
innovation. 

partnership opportunities. largest utilities continued. 

4.3 Define and communicate our 
value proposition and 
differentiation through a branding 
strategy. 

Develop a branding strategy. Corporate branding validation 
project completed. 

4.4 Engage our students, 
employees, alumni, governors, 
partners, donors, advisory 
committees and other stakeholders 
as ambassadors and champions. 

Create a culture of 
“connectedness”. Ensure program 
and campus advisory committees 
are functioning within their 
mandate. 

Thought Leadership sessions 
completed in Barrie, Orillia, 
Collingwood, Midland, Orangeville 
and Muskoka. 

Campus advisory committees 
reviewed and new framework for 
committees drafted. 

Program advisory committee 
model continued. 

4.5 Strengthen our global 
connections through increased 
international recruitment and 
partnership development. 

Develop a plan to identify 
opportunities to grow international 
recruitment and development by 
five per cent respectively. 

Full-time international enrolment 
in Canada, including International 
Students in English Language 
Training Programs in Canada, 
increased by 23.5 per cent. 

Full-time international enrolment 
in Canada alone increased by 29.8 
per cent. 

Three significant partnership 
opportunities in China developed. 

Continued relationship with 
Continental Institute of 
International Studies (CIIS). 
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Strategic Priority 5: BUILD SUSTAINABILITY THROUGH 
INNOVATION 
 
 
Analysis of Performance 
Georgian is very pleased to have been named one of the top 50 greenest employers in 
Canada for the second year in a row. The award acknowledges the college’s priority to 
promote environmental sustainability on our campuses and across our curriculum. It 
recognizes our success in advancing and promoting three environmental priorities: waste 
reduction and diversion, enhanced environmental literacy and increased scrutiny of 
sustainability issues when purchasing goods and services. 
 
Thanks to the generous support of our donors and Georgian’s commitment to financial 
sustainability, we improved our contribution from non-government sources by 15.5 per cent. 
 
Two significant capital expansion projects initiated to strengthen Georgian’s position as a 
post-secondary hub for Central Ontariothe John Di Poce South Georgian Bay Campus in 
Collingwood and the Centre for Health and Wellness in Barrie continue on schedule and on 
budget. They will be completed and operational for the Fall 2011 semester. 
 
Construction was initiated on private-sector residences that will attract students to both the 
Barrie and Owen Sound campuses.  
 
Over the past year, Georgian has taken steps to identify opportunities for internal business 
process improvements to support efficient and effective college operations.  
 
Report on Goals from 2010-11 Business Plan 

Goals Objectives Results 

5.1 Enhance financial sustainability 
through non-government and 
philanthropic sources. 

Grow overall contributions from 
non-government sources by five 
per cent. 

Improved contribution from non-
government sources by 15.5 per 
cent. 

5.2 Pursue an organizational 
effectiveness strategy to streamline 
our business processes, leverage 
technology and optimize our space 
utilization. 

Develop and implement a Quality 
Improvement strategy that 
includes a new framework for 
integrated planning. 

Integrated planning calendar 
established. 

Research initiated for Quality 
Improvement strategy. 

5.3 Strengthen Georgian’s position 
as the hub of post-secondary 
education in Central Ontario. 

Continue to position Georgian in 
our campus communities and be 
open to exploring opportunities for 
new regional sites, supported by a 
strong business case. 

Initiated construction of the new 
John Di Poce South Georgian Bay 
Campus, scheduled to open 
September 2011. 

Downtown Barrie presence 
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Goals Objectives Results 

established with a new Centre for 
Career and Employment Services. 

Initiated construction of the new 
Centre for Health and Wellness in 
Barrie to open September 2011. 

5.4 Promote environmental 
sustainability on our campuses and 
across our curriculum. 

Develop and implement the annual 
plan for environmental 
sustainability and respond to 
recommendations. 

Five-year college environmental 
sustainability plan developed. 

 
  



 

Page 14 

Section 2: Analysis of College’s Financial Performance 
 

GEORGIAN COLLEGE     

COMPARISON OF REVENUES & EXPENSES '09-10 TO '10-11 
 

  

  
 

  

REVENUES  09-10   10-11  
  Grants Operating       69,399,417        70,854,884  

  Tuition and Other Student Fees      46,942,823        52,672,030  

  Ancillary        18,615,424        19,913,484  

  Other       11,911,266        11,468,676  

  Amortization of Deferred Capital Contributions         3,833,816          3,761,341  

TOTAL REVENUE      150,702,746       158,670,414  

  
 

  

  
 

  

EXPENDITURES  09-10   10-11  
  Salaries & Wages       78,886,270        83,040,401  

  Employee Benefits       14,748,388        15,952,344  

  Supplies       16,506,708        15,662,197  

  Utilities Maintenance and Taxes       10,608,976          9,372,959  

  Furniture and Equipment         3,707,503          3,564,217  

  Ancillary Services          6,365,077          6,670,987  

  Other Expense       12,702,865        13,552,278  

  Amortization of Capital Assets         7,927,093          7,900,152  

TOTAL EXPENDITURES      151,452,880       155,715,536  

  
 

  

      

SURPLUS / (DEFICIT)          (750,134)         2,954,878  
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Section 3: Subsidiaries and Foundations 
 
 
1.  IRDI Technologies Inc.: IRDI Technologies Inc. was involved in a contract with the National 

Research Council Canada to develop and modify a Nickel Vapour Deposition process to 
produce flexible thin wall tubes. This contract was completed as of June 30, 2006. To date 
there has been no additional activity in this Subsidiary. There is $100 of common shares 
issued to the college.  
 

2. The Georgian College Foundation: The Georgian College Foundation is a non-profit 
corporation without share capital incorporated by letters patent under The Corporations 
Act (Ontario) on July 25, 1991, and prior to April 1, 2007 was responsible for long-term 
fund raising for The Georgian College of Applied Arts and Technology. Effective April 1, 
2007, motions were passed by the Board of Governors of the college and the Board of 
Directors of The Georgian College Foundation for the college to assume the ongoing and 
future fundraising and philanthropic activities of the Foundation. The college will assume 
all of the Foundation’s existing and future property and assets, both realized and 
unrealized, in whole or in part, from time to time, when the assets, or any part of the 
assets can be transferred to the college without any adverse consequences to the 
Foundation or the college. In return, the college will assume all of the Foundation’s 
existing and future liabilities, both known and unknown. Also effective with this change, 
The Georgian College Foundation will be managed by a separate board under the control 
of the Board of Governors of the college. These financial statements will be consolidated 
with the statements of the college. The foundation continues to be active to capture any 
donations that may be bequeathed to The Georgian College Foundation instead of The 
Georgian College. 

 
Both the Subsidiary and Foundation are included in the Consolidated Financial Statements of 
Georgian College. 
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Appendix A: Multi-Year Accountability Agreement Report  
 
 
To be filed September 30, 2011 as per Ministry directive. 
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Appendix B: Audited Financial Statements 
 
The following 34 pages comprise Georgian’s audited financial statements for the year ended 
March 31, 2011. 

 

 







































































 

Page 53 

Appendix C: KPI Performance Report 
 
 

2010-2011 KPIs: First Glance 
 

THIS YEAR: 2010-2011 KPI Survey Results 

 Georgian Province 

KPI Measure KPI 
% change 

from 
2009-10 

Provincial 
Rank 

KPI 
% change 

from 
2009-10 

Graduate Employment 85.7% -1.4% 10 83.0% -1.8% 

Graduate Satisfaction 82.8% 1.8% 5 79.1% -0.7% 

Employer Satisfaction 93.8% 0.4% 12 93.2% 0.2% 

Student Satisfaction 77.2% -0.7% 12 76.1% -0.2% 

Graduation Rate 61.2% -1.3% 20 64.2% -0.9% 

LAST YEAR: 2009-2010 KPI Survey Results 

 Georgian Province 

KPI Measure KPI 
% change 

from 
2008-09 

Provincial 
Rank 

KPI 
% change 

from 
2008-09 

Graduate Employment 87.1% -5.3% 5 84.8% -4.1% 

Graduate Satisfaction 81.0% -2.6% 10 79.8% -2.9% 

Employer Satisfaction 93.4% -0.9% 9 93.0% -0.3% 

Student Satisfaction 77.9% -2.4% 10 76.3% -2.1% 

Graduation Rate 62.5% 2.0% 17 65.1% 0.7% 

PREVIOUS YEAR: 2008-2009 KPI Survey Results 

 Georgian Province 

KPI Measure KPI 
% change 

from 
2007-08 

Provincial 
Rank 

KPI 
% change 

from 
2007-08 

Graduate Employment 92.4% -1.3% 5 88.9% -1.6% 

Graduate Satisfaction 83.6% -1.4% 12 82.7% -0.1% 

Employer Satisfaction 94.3% -0.1% 8 93.3% 0.2% 

Student Satisfaction 80.3% 0.8% 8 78.4% 0.5% 

Graduation Rate 60.5% 0.5% 22 64.4% -0.5% 
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Appendix D: Summary of Advertising and Marketing 
Complaints Received 

 
 
No complaints were received in 2010-11.  
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Appendix E: University Partnership Centre Report 
 

Established in 2001 and officially endorsed by the Ontario Ministry of Training, Colleges and 
Universities in 2003, Georgian College’s University Partnership Centre (UPC) has steadily 
grown and now enrols over 2,400 full- and part-time students. UPC’s mission is to provide 
learners with multiple pathways to degree and graduate studies through partnering with 
select universities, offering our own degrees in niche areas as well as graduate level certificate 
programs, and expediting transfer credit recognition through seamless pathways to degree 
completion and articulation agreements. The programs span across the social sciences and 
humanities, sciences, business and education at both the undergraduate and graduate levels. 
 
In 2010-11, the University Partnership Centre partners included Central Michigan University, 
Embry-Riddle Aeronautical University, Laurentian University, Nipissing University, University 
of Windsor, University of Ontario Institute of Technology and York University. Georgian also 
offered three college degrees in 2010-11.  
 

Institution Program Model 

Central Michigan 
University 

Master of Arts in Education – Community 
College concentration 

All on campus; cohort model; part-
time weekends. 

Embry-Riddle 
Aeronautical 
University 

Bachelor of Science: Technical Management 10 course degree completion; part-
time weekends. 

Laurentian 
University 

Bachelor of Arts: majors in Anthropology, 
English, Gerontology, History, Law and 
Justice, Political Science, Psychology, and 
Sociology 
 
 
 
Bachelor of Business Administration 
 
Bachelor of Social Work 

Three year degree: all on campus; 
four year degree: plus one year in 
Sudbury; ENGL Major and HIST 
Major: four year program on 
campus; PSYC Major: four year 
specialization on campus. 
 
All on campus. 
 
Three years on campus plus one 
year in Sudbury.  

Nipissing University Master of Education All on campus; fall, winter, spring 
intake; part-time weekends. 

University of 
Ontario Institute of 
Technology 

Registered Practical Nursing to Bachelors of 
Science in Nursing 

On-site delivery 50%, distance 50%. 

University of 
Windsor 

Master of Social Work for Working 
Professionals 

All on campus; 16 months for BSW 
graduates; 32 months for other 
honours degree graduates; 
weekends plus internships. 

York University Bachelor of Education Consecutive 
(primary/junior and junior/intermediate) 
 
Bachelor of Science in Nursing 

All on campus. 
 
 
Two + two. 
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Institution Program Model 

Georgian College Bachelor of Applied Business – Automotive 
Management 
Bachelor of Applied Business – Golf 
Management 
Bachelor of Applied Human Services – Police 
Studies 

Four year degree; all on campus. 

 
 
Articulation and transfer agreements exist for 82 Georgian programs with 41 post-secondary 
institutions.  
 

Program 
# of Post-

secondary 
Institutions 

# of 
Articulation/ 

Transfers 
Available 

Administration des Affaires – Marketing Automobile  6 8 
Advanced Care Paramedic 1 1 
Advertising 10 15 
Architectural Technician 2 2 
Architectural Technology 1 1 
Automotive Business two yr 1 1 
Aviation Management 6 8 
Business 13 15 
Business-Accounting 10 15 
Business-Accounting (non co-op) 3 5 
Business-Logistics 6 9 
Business-Marketing 11 17 
Business-Marketing (non co-op) 3 6 
Business (non co-op) 3 4 
Business Admin-Automotive Marketing 10 16 
Business Administration 19 24 
Business Administration-Accounting 15 25 
Business Administration-Human Resources 10 14 
Business Administration-Marketing 14 19 
Child and Youth Worker 6 9 
Civil Engineering Technician-Construction 1 1 
Civil Engineering Technology 2 2 
Computer Programmer 4 5 
Computer Programmer Analyst 10 12 
Computer Systems Technician  1 2 
Culinary Management   4 5 
Dental Hygiene 7 9 
Design and Visual Arts-General 2 2 
Developmental Services Worker 10 14 
Digital Photography and Imaging  3 3 
Early Childhood Education 7 10 
Electrical Engineering Technology 4 4 
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Program 
# of Post-

secondary 
Institutions 

# of 
Articulation/ 

Transfers 
Available 

Environmental Technician 1 1 
Environmental Technology 5 8 
Fine Arts 3 3 
Fine Arts Advanced 7 8 
Fundraising and Resource Development 2 5 
General Arts and Science (one year) 1 1 
General Arts and Science (two year) 5 7 
Goldsmithing and Silversmithing 1 1 
Golf Facilities Operation Management 2 4 
Graphic Design 4 4 
Graphic Design Production 4 4 
Heating, Refrigeration & Air Conditioning Technician 1 1 
Hospitality  Management-Hotel and Resort  10 11 
Hospitality Administration-Hotel and Resort 8 9 
Human Resource Management 3 6 
Interior Decorating 1 1 
Interior Design (two year) 2 2 
Interior Design (three year) 4 4 
International Business Management 4 7 
Jewellery and Metals 3 3 
Law and Security Administration 8 10 
Law Clerk 2 2 
Marine Engineering Technology 2 2 
Marine Technology-Navigation 2 2 
Massage Therapy 4 4 
Massage Therapy Fast Track 2 2 
Mechanical Engineering Technology-Automotive 
Manufacturing 

8 10 

Mechanical Engineering Technology-Automotive Products 
Design 

6 7 

Mechanical Technician-Precision Skills 2 2 
Native Education – Community and Social Development 3 3 
Networking 4 4 
Office Administration-Executive 3 3 
Office Administration-Legal 3 4 
Office Administration-Medical 4 6 
Opticianry 4 4 
Paramedic 5 5 
Police Foundations 8 10 
Power Engineering Technician 1 1 
Power Engineering Technology 1 1 
Practical Nursing 6 9 
Professional Golf Management 5 5 
Protection, Security and Investigation 1 1 
Recreation and Leisure Services 2 2 
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Program 
# of Post-

secondary 
Institutions 

# of 
Articulation/ 

Transfers 
Available 

Research Analyst 2 5 
Snow Resort Operations 6 7 
Social Service Worker 8 11 
Tourism and Travel 7 8 
Tourism Management 9 9 
Veterinary Technician 3 3 
Web Animation and Design 2 2 

 
 

Georgian tracks the number of students moving from Georgian to Laurentian’s BA, BBA, and 
BSW programs as well as to York’s BScN program. Approximately one-half of the students 
enrolled in York’s program have moved from Georgian programs, while approximately one-
third of Laurentian’s BA, BBA, and BSW students came from Georgian programs:  
 

University Partner Total Enrolment 
2010/11 

# of Students from 
Georgian Programs 

% of Students from 
Georgian Programs 

York BScN 198 103 52% 
Laurentian BA, BBA, BSW  1335 469 35% 
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Appendix F: Board of Governors 
 
 

Georgian College Board of Governors, 2010-11 

Board Members Occupation Term of Office 

Brian Tamblyn  President and CEO 
Georgian College 

June 1999 - Present 

Charlotte Wallis – Chair Regional Vice President 
RBC Insurance 

Sept 1/06 – Aug 31/12 

Gwen Strachan – Vice Chair Retired Provincial Commander 
Ontario Provincial Police 

Sept 1/07 – Aug 31/13 

Bill Henry – Vice Chair Retired (property assessment) Sept 1/05 – Aug 31/11 

Sharon Bate – Past Chair Retired Director of Education 
Simcoe County District School Board 

Sept 1/05 – Aug 31/11 

W.R. (Bill) Van Wyck – Chair, 
Finance and Audit 

Owner 
The W. R. Van Wyck Group Limited 

Sept 1/08 – Aug 31/14 

Peter Craig President 
Healthcare Media Partners 

Sept 1/10 – Aug 31/13 

Jamie Crichton Vice President, Finance 
Elcan Optical Technologies 

Sept 1/08 – Aug 31/14 

Chris Gariepy Vice President, International 
Marketing & Client Services 
Global Electric Electronic Processing 

Sept 1/10 – Aug 31/13 

Terry Heittola (academic) Co-ordinator, General Education  
Georgian College 

Sept 1/06 – Aug 31/12 

Sandra Horney Director, Corporate Services 
Simcoe Muskoka District Health Unit 

Sept 1/09 – Aug 31/12 

Stephen Junkin (administration) Registrar 
Georgian College 

Sept 1/08 – Aug 31/14 

Pam Krause Barrister, Solicitor, Notary Sept 1/09 – Aug 31/12 
Sherry Lawson Library Co-ordinator 

Chippewas of Rama First Nation 
Sept 1/08 – Aug 31/11 

Shaun McCracken (student)  First-year Laurentian Bachelor of 
Administration student and graduate 
of Georgian’s Professional Golf 
Management program 

Sept 1/10 – Aug 31/12 

Doug McKee Retired Vice Principal and Teacher  
Peel District Board of Education 

Sept 1/06 – Aug 31/12 

Debbie-Jane Stansfield (support 
staff) 

Academic Officer, School of Business 
Georgian College 

Sept 1/09 – Aug 31/12 

Brandon Lander (ex-officio) Vice President, Administrative 
Services and Secretary-Treasurer to 
the Board 
Georgian College 

June 1999 - Present 

Lori McPhee (ex-officio) Executive Assistant to the President 
and CEO and Board of Governors 
Georgian College 

Oct 2000 – Present 



 

Page 60 

Appendix G: College Council  
 
 
College Council met seven times during 2010-2011 and was instrumental in promoting Vision 
2015, the College’s strategic plan for 2010-2015, among the College community. College 
Council approved procedures as appropriate and received and reviewed reports concerning 
various operations and initiatives, including the following (list not inclusive):  

• Employee accommodations procedure 

• Employee engagement strategies 
• Braille signage implementation 

• Social media use and implementation guidelines 
• Corporate branding project 

• Library Commons code of conduct 
• Employee travel procedure 

• Capital projects (Centre for Health and Wellness; John Di Poce South Georgian Bay 
Campus construction) 

• Accessibility for Ontarians with Disabilities@Georgian customer service policy 
• Student Experience@Georgian study 

• Review of Co-op Services model 
• Respect campaign  

• Enrolment management reports 
 

Georgian College By-law No. 13 presents the purpose, composition, meeting structure, and 
chair role of College Council.  
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